
8 . 3 0  A M /  O P E N I N G

1 0 . 0 0  A M /  C O N F E R E N C E  1

L E A D E R S H I P  A N D  M A N A G E M E N T  M O D E L SL E A D E R S H I P  A N D  M A N A G E M E N T  M O D E L S

1 1 . 3 0  A M /  C O N F E R E N C E  2

C A R E E R ,  H I G H  L E V E L  &  P E R S P E C T I V E SC A R E E R ,  H I G H  L E V E L  &  P E R S P E C T I V E S

2 . 0 0  P M /  C O N F E R E N C E  3

D I G I T A L  &  E N V I R O N M E N T A L  I M PA C TD I G I T A L  &  E N V I R O N M E N T A L  I M PA C T

3 . 0 0  P M /  C O N F E R E N C E  4

E U R O P E A N  A C T I O N  S P O R T S  M A R K E TE U R O P E A N  A C T I O N  S P O R T S  M A R K E T

4 . 1 5  P M /  R O U N D  T A B L E  1

S O C I O L O G Y  O F  S U R F I N G ,  S T O R Y T E L L I N G  &  M A R K E T I N GS O C I O L O G Y  O F  S U R F I N G ,  S T O R Y T E L L I N G  &  M A R K E T I N G

    Coffee  break    Coffee  break

    Coffee  break    Coffee  break

    Coffee  break    Coffee  break

    Lunch  break    Lunch  break

    Lunch  break    Lunch  break

    Carlsberg  Clos ing  PARTY    Carlsberg  Clos ing  PARTY

T H U R S D A Y  2 6 T H  S E P T E M B E R F R I D A Y  2 7 T H  S E P T E M B E R

9 . 3 0  A M /  S U R F  S U M M I T  2 0 2 4  I N A U G U R A T I O N

J E A N - L O U I S  R O D R I G U E S ,  E U R O S I M A  P R E S I D E N TJ E A N - L O U I S  R O D R I G U E S ,  E U R O S I M A  P R E S I D E N T

7 . 0 0  P M /  O F F I C I A L  S U R F  S U M M I T  C O C K T A I L

O F F I C I A L  PA R T Y  &  W I N N E R  O F  E U R O S I M A  C A L L  F O R  I N N O VAT I O N  

P R O J E C T S  2 0 2 4  AT  T H E  ‘ ‘7 0  H E C T A R E S  &  O C É A N ’ ’  H O T E L  I N  S E I G N O S S E

O F F I C I A L  PA R T Y  &  W I N N E R  O F  E U R O S I M A  C A L L  F O R  I N N O VAT I O N  

P R O J E C T S  2 0 2 4  AT  T H E  ‘ ‘7 0  H E C T A R E S  &  O C É A N ’ ’  H O T E L  I N  S E I G N O S S E

8 . 3 0  A M /  W O R K S H O P

E M O T I O N ,  S T R E S S  &  A N X I E T YE M O T I O N ,  S T R E S S  &  A N X I E T Y

8 . 3 0  A M /  S U R F  S E S S I O N

 S U R F  S E S S I O N  W I T H  H O S S E G O R  S U R F  C L U B S U R F  S E S S I O N  W I T H  H O S S E G O R  S U R F  C L U B

1 0 . 0 0  A M /  C O N F E R E N C E  5

D AT A  &  A R T I F I C I A L  I N T E L L I G E N C ED AT A  &  A R T I F I C I A L  I N T E L L I G E N C E

2 . 0 0  P M /  C O N F E R E N C E  6

D E S I G N  T H I N K I N G ,  A I  &  I N N O VAT I O ND E S I G N  T H I N K I N G ,  A I  &  I N N O VAT I O N

3 . 0 0  P M /  C O N F E R E N C E  7

B R A N D I N G  &  S T R AT É G I E S  M A R K E T I N GB R A N D I N G  &  S T R AT É G I E S  M A R K E T I N G

1 1 . 0 0  A M /  R O U N D  T A B L E  2

C S R D  E U R O P E  R E G U L AT I O N SC S R D  E U R O P E  R E G U L AT I O N S

1 . 3 0  P M /  2 0 2 4  E U R O S I M A  A G E N D A

E U R O S I M A  C O L L A B O R AT I O N S  &  T H E  Y E A R ’S  A G E N D AE U R O S I M A  C O L L A B O R AT I O N S  &  T H E  Y E A R ’S  A G E N D A

B E L A M B R A  C L U B S ,  S E I G N O S S E  -  F R A N C E B E L A M B R A  C L U B S ,  S E I G N O S S E  -  F R A N C E



P U S H I N G  O N E ’S  L I M I T S

High l ight ing  insp i r ing  s tor ies  and  successes  in  ext reme 
sports  to  under l ine  the  pass ion ,  ident i ty  and  cu l ture  o f  
our  d isc ip l ines .

Be  unstoppableBe  unstoppable

A N A L Y S I S  O F  E C O N O M I C  C O N T E X T

To  prov ide  a  deta i led  overv iew of  the  European  act ion  
sports  market ,  inc lud ing  economic  data  essent ia l  for  
understand ing  the  post-COVID context  and  the  impact  o f  
in f lat ion .

Be  strateg icBe  strateg ic

S U S T A I N A B I L I T Y

Conso l idate  our  CSR act ions  and  s t rateg ies ,  recogn is ing  
that  env i ronmenta l  awareness  i s  a l ready  we l l  
es tab l i shed ,  and  a l ign  these  e ffor ts  wi th  regu latory  
gu ide l ines  to  max imise  our  susta inab le  impact .

Be  eco -dr ivenBe  eco -dr iven

C R E A T I V I T Y  

Focus ing  on  des ign ,  a r t ,  market ing ,  s toryte l l ing  and  
concept ion  to  boost  creat iv i ty ,  t ransforming  i t  in to  a  
lever  o f  d is t inct ion  and  success .  Exp lore  how to  un leash  
and  ampl i fy  our  creat ive  potent ia l  to  surpr ise  our  
aud ience  and  assert  our  un ique  ident i ty .

Be  v i s ionaryBe  v i s ionary

D I G I T A L  T R A N S F O R M A T I O N

Focus ing  on  the  importance  o f  data ,  A I  and  b lockcha in  to  
innovate  and  deve lop  innovat ive  bus iness  mode ls  adapted  
to  the  cha l lenges  o f  today ’s  market .

Be  proact iveBe  proact ive

P O W E R  O F  T H E  H U M A N  E L E M E N T

Valu ing  inc lus ive  and  pos i t i ve  management ,  focus ing  on  
employment ,  par i ty ,  inc lus ion  and  sk i l l s  deve lopment  to  
cu l t i vate  a  so l id  and  committed  team dynamic .

Be  empower ingBe  empower ing


